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“Oil is a finite resource
and the government’s
Five-Year Plans have long
aimed to promote Oman’s
non-oil manufactured
exports. Our vision depends
on a high‑value-added
strategy for the sector.”
HE Maqbool bin Ali bin Sultan
Minister of Commerce and Industry,
Sultanate of Oman
Chairman, OCIPED

In 1970, the year His Majesty Sultan Qaboos bin Said Al Said
came to power, the oil sector contributed 68% to Oman’s gross
domestic product. Since then, however, even as Omani GDP
topped $53 billion in 2009, the contribution of oil and gas to
GDP has been steadily declining. Indeed, the 3.7% growth
of GDP in 2009 was driven by a continued surge in non-oil
activities.
The government’s Vision 2020 strategy, first unveiled in 1995,
aims to cut the oil sector’s share of GDP to 9%. As a government
agency, the Omani Centre for Investment Promotion and Export
Development (OCIPED) is a key player in this ambitious plan.
The following pages offer you a look at the variety of non-oil,
Omani-origin export goods and how to find out more about
them – plus a sampling of comments from successful Omani
exporters and their satisfied customers around the world.
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The Omani Centre
for Investment Promotion
and Export Development
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OCIPED—
smoothing business
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OCIPED supports business
in Oman with range of
services, from foreign market
studies and buyer-seller
meetings to seminars and
workshops on techniques
and issues in international
trade and investment.

Non-oil Omani-origin products range from steel, cement and fine
ceramic tiles to fibre-optic and electrical cables, from premium
dates and deep-sea fish to PVC and polyethylene pipes, and from
industrial packaging materials and fertiliser to world-famous
perfume.
Their markets stretch far beyond the 1.6 billion consumers in the
nations of the Indian Ocean Rim to more than 100 countries in Asia,
Africa, the European Union and the Americas.
Oman’s non-oil exporters enjoy a good operating environment:
the Sultanate ranked third among the 17 countries of the Middle
East/North Africa region, according to the 2009 Index of Economic
Freedom compiled by the Heritage Foundation, USA.
OCIPED’s job is to highlight the variety and quality of non-oil,
Omani-origin products and promote trade. We closely track global
market trends and changes, and are constantly refining the nation’s
medium-and long-term strategy for export development.
And we’re committed to smoothing business between Oman’s
entrepreneurs and their foreign partners. I warmly invite you to
contact us and learn more about the solid value of goods from
Oman.

OCIPED’s top management team
(from left to right):
Mrs Nisreen Ahmed Jaffar,
Director General of Investment Promotion;
Dr Mehdi Ali Juma,
Expert for Economic Research;
Dr Salem Al Ismaily,
Chief Executive Officer, and
Mr Ali Rashid Al Balushi,
Director General of Administration and Finance

Salem Al Ismaily
Chief Executive Officer, OCIPED
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Quality

from Oman

Frankincense trees still provide
one of our oldest exports
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“The secret of our success
is that we think big.
Oman Cables is one of
Oman’s largest non‑oil
exporters, but our aim
is to increase exports
even further. Though
demand in Oman is
growing, it absorbs only
30 per cent of OCI’s
currently installed
capacity. Hence, we
must look for growth in
export markets to meet
our business goals.”
Hussein bin Salman Al Lawati
COO/Managing Director
Oman Cables Industry SAOG

From frankincense to modern fertiliser, goods from the Sultanate of
Oman span the centuries. The Sultanate today is building a strong
industrial base in a concerted drive away from dependence on
petroleum exports.
Combined with the many natural advantages of our country, over
30 years of deliberate economic planning and investment have
now led to a range of competitive products, ideal for markets
anywhere in the world.
The government ensures that Made-in-Oman quality stays
consistently high. The country’s highest business prize, the
prestigious His Majesty’s Cup, is awarded annually to the top five
best-performing Omani factories, and the regulations laid down for
Omani products are on par with the strictest worldwide.
Hundreds of manufacturing units implement advanced
management techniques and operate under stringent ISO, BS, HSE,
HACCP and other international quality accreditation systems. Many
also adhere to the Investors in People standard.
Oman is proud of its modern, dependable goods, and the skilled
workforce that produces them. Our meticulous regulation and
strict controls, combined with the technological innovation, strong
management and customer-orientation of our entrepreneurs, are
your guarantee of quality.

Modern chemicals from Oman include fertiliser extracted
from our natural gas. Shown here are urea granules.
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Chemicals, plastics
and packaging
n UREA and AMMONIA
n PAINTS AND INDUSTRIAL COATINGS
n APET DIRECT-TO-SHEET FILM
n BOPP (BI-AXIALLY ORIENTED
POLYPROPYLENE) FILM
n GLASS CONTAINERS
n PLASTIC PIPES AND TUBES (PVC, HDPE,
MOULDED PE CONTAINERS)
n FLEXIBLE BULK PLASTIC CONTAINERS,
BULK PLASTIC BAGS
n Surgical gloves

In one of its largest
foreign investments,

Oman’s stable political environment, international banking standards,
transparent judicial systems and far-sighted regulation of business
have encouraged investment, enterprise and quality manufacturing –
and decades of uninterrupted progress.
Under the Eighth FIve Year Plan (2011-2015), the Sultanate aims to
maintain a high annual added-value growth rate in manufacturing.
Much of this new growth will be in petrochemicals, where Oman is
building a world-class industry in the northern port city of Sohar.

India has bought a
$980 million stake in
the Oman-India Fertiliser
Company (OMIFCO) in
Sur, making Oman one
of the biggest suppliers
of granular fertiliser to
Indian farmers.
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“The market for consumer
packaging is extremely inno
vative. PET sheet and PET
resin are the fastest-growing
segments of the packaging
industry worldwide and we
are targeting a market share
of 20%. The Middle East
is the lowest-cost source
of raw materials for the
polyester chain, and, with
around 460 million people,

Oman’s large reserves of natural gas are a cost-effective source
of electricity as well as feedstock for industries like aluminium,
fertilisers and plastics. Indeed, Oman aims to become one
of the world’s leading manufacturers of polypropylene and
polyethylene.
Working in partnership with global chemical and engineering
giants, our feedstock production facilities, gas crackers and
production units in Sohar are based on state-of-the-art catalyst
and process technology.

is emerging as an important
consumer market.”
Nicholas P. Barakat
Managing Director, Octal Petrochemical
Salalah, Sultanate of Oman

Downstream industries to convert the plastics are part of a
long-range strategy designed to attract additional customers,
manufacturing opportunities and investments well into the
future.
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Steel, industrial
infrastructure, automotive
and construction
n Steel tubes and pipes
n Steel reinforcement bars and rods
n Steel angles, channels and plates)
n Steel billets
n BATTERIES FOR COMBUSTION ENGINES
n CEMENT
n ALUMINIUM PROFILES
n MARBLE
n CERAMIC TILES
n SANITARY WARE
n ELECTRIC AND FIBRE-OPTIC CABLES
n COPPER WIRE
n TRANSFORMERS AND SWITCHGEAR FOR
POWER TRANSMISSION

The Sultanate of Oman is fast becoming one of the Gulf
region’s top steel producers, with plans to invest US$ 5 billion
to boost productivity and construct new facilities as part of the
government’s efforts to broaden the economic base for the future.

“We export nearly 85% of our
production to more than 25
countries, and we’re planning
to nearly double our capacity
to 600,000 tons per year.
We are also entering the
structural, light and medium
market with our state-of-theart merchant bar mill.”
Dr Bhaskar Dutta
Chief Executive Officer
Al Jazeera Steel Products Co. SAOG
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Global demand for steel, while cyclical in nature, has been
exceptionally high in recent years. Predictions of continued
economic growth in the GCC and Indian Ocean Rim economies,
along with the Sultanate’s own booming construction projects
in tourism, urban and infrastructure development, call for the
development of a domestic steel industry to help feed national
regional demand.

“My company is one of this
country’s largest marine
contracting, engineering and
travel groups. Among the
many sources of manufactured
goods we import from the
GCC, our suppliers of ceramic
tiles from Oman provide
really outstanding customer
service.”
Mohammed Al Musallam
Executive Director,
UCO Engineering WLL,
Bahrain

Competing successfully in today’s fast-paced global markets
demands rapid innovation and modern research, operations
and marketing to bring products to market cost-effectively. The
success of Oman’s manufacturers is crucial to achieving prosperity
for all. Our economic development and thousands of jobs in
Oman depend upon securing a competitive and productive
manufacturing base.
Information technology has started reshaping almost all features
of Omani manufacturing, from product development and design
through distribution and customer support. At the same time,
manufacturing in the Sultanate is gearing up to embrace the
changes necessary for a low-carbon economy.

“Sanitec is the leading
European provider of
sanitary ware and bathroom
equipment. Aluminium
profiles we import from
Oman and use in our range
of modern shower enclosures
are of very high quality.”
Lesław Swierczynski
Aluminium Lead Buyer,
Sanitec Europe
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Furniture
and
household
goods
n STEEL FURNITURE
n WOODEN FURNITURE
n PLASTIC KITCHENWARE AND TABLEWARE
n	DETERGENTS AND SOAPS
n ELECTRIC WATER HEATERS AND BOILERS
n WATER DISPENSERS
n AIR CONDITIONERS
n BEDS, MATTRESSES AND SOFT
FURNISHINGS
n INTERIOR OUTFITTING AND DECORATION
FOR GLOBAL HOTEL CHAINS

“We have had very good
feedback regarding our
Omani-made mattresses.
They deliver a wonderful
experience for our guests.”
Martin Rajasingh
Executive Housekeeper,
Mövenpick Tower and Suites,
Doha, Qatar
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Uncompromising attention to quality and continuous
upgrading of technology through research and development
have been major ingredients of Oman’s export success.
Omani furniture and household goods are manufactured
with high‑quality raw materials and components. Modern
manufacturing plants manned by professional managers and
skilled technicians, extensive distribution networks and prompt
service ensure quality, safety, durability, reliability and easy
availability – at affordable prices.

“Customers come to us for

“The US-Oman FTA

a comprehensive range of

will eliminate tariffs

quality steel storage products.

and barriers between

They’re designed

both countries. It’s an

and tested to

important step towards

meet demanding

improving trade in

requirements,

goods and services in the

and they’re

USA and the Sultanate

supplied by our steel furniture

and will contribute

manufacturer in the Sultanate
of Oman.”
Robin Black
Chairman,
GO Office Limited,
United Kingdom

Opening
global
trade
channels

significantly to economic
growth and trade between
them.”
Mohammed Nayaz
Executive Manager, Advisory Services,
Ernst & Young, Muscat

On November 9, 2000, Oman’s own accession to the World Trade
Organization (WTO) launched the nation’s full integration into
the global marketplace. Since then, WTO-consistent protection
of intellectual property, market access, and customs valuation
have made Oman a dependable trading partner. And in 2009,
the Sultanate of Oman held the rotating chairmanship of the sixnation Gulf Cooperation Council, marking more than a decade of
regional progress in multilateral and bilateral trade.

“Local manufacturers in
the Sultanate export to more
than 80 countries worldwide.

Among several key bilateral achievements, Oman’s Free Trade
Agreement (FTA) with the United States took effect on January
1, 2009, marking a major new phase in their longstanding ties.
On the multilateral front, Oman is also an active member of
the Greater Arab Free Trade Zone and the Indian Ocean Rim
Association for Regional Co-operation (IOR-ARC).

Most rely on a diverse
range of markets, limiting
their vulnerability to those
where there’s a consumer
downturn.”
Aiman Ambusaidi
Director of Export Development, OCIPED

The GCC (made up of Oman, the United Arab Emirates, Bahrain,
Kuwait, Qatar and Saudi Arabia) has signed a framework
agreement for an FTA with India and is aiming to finalize the pact
in 2009. And the GCC’s signature at the end of 2008 of an FTA
with Singapore underlined the growing trade links between the
countries of the Arabian Gulf and Asia.
The GCC is also discussing trade deals with the European
Free Trade Association (Iceland, Liechtenstein, Norway and
Switzerland) and with Australia, China, Japan and New Zealand.
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Foods

n Biscuits and chocolate-covered
snacks
n Salted snacks

“In the past, Japanese

n Tomato paste and other condiments
n Fresh milk, powdered milk

imports from Oman were

n Yoghurts
n Laban

concentrated in the oil and

n Ghee
n Mushrooms

gas sectors. However, we

n Poultry
n Fresh and frozen fish

have witnessed a marked

n Canned tuna
n	Dates

diversification of imported

n Pomegranates
n Fruit juices

products in recent years.

n Vegetable oils

Interestingly, kidney beans
are now the fifth largest
imported product from
Oman to Japan, with a
share of about 90 per cent
of the market in Japan in
winter.”
HE Seiji Morimoto
Ambassador to the Sultanate of Oman,
Japan
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Agriculture, livestock and fisheries provide the main source of
employment income for some 66% of the population, as well as
being Oman’s main source of food. Downstream, they help supply
about 100 large and medium-sized food-processing units, include
flour mills, poultry farms, producers of milk powder, seafood, juice,
ketchup, chocolates and sweets, canned tuna, mineral water,
bakery products and snack foods. The majority of Omani foodprocessors export 60 % or more of their production.
Altogether, the value of the Sultanate’s agricultural
and foodstuffs sector in 2008 accounted for more than
one-third of all non-oil exports.

“We are leaders when it
comes to ensuring not only
the highest product quality
for the most discerning
customers on the planet
but also the sustainability
of the fishing practices of
our suppliers. The tuna we
import from Oman fully
meets our criteria.”
Jacques Langhart
Managing Director,
Planet Caviar,
Geneva, Switzerland

With 1,700 km of coastline and 150 species of fish and
crustaceans, Oman’s fish reserves are among the
largest in the world. Our annual catch is the biggest
in the Arabian Gulf. This sector is being strengthened
with improved harbours and storage facilities, marine workshops
and aquaculture projects. Oman’s marine exports include sardines,
tuna, grouper, kingfish, sea bream, shrimp, lobsters and abalone.
Oman landed 151,000 tons of catch in 2007, of which 86 per cent
came from traditional fishing boats. 74,000 tons of this landed fish
were exported, earning US$ 153 million.
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O m a n ’s

i n f ra s t r u c t u r e

A hub
for global
trade
“Omani non-oil exports
will hold up well, despite
the global economic crisis.
The UAE and Saudi Arabia
account for nearly 45 per
cent of Oman’s exports
and the GCC region as a
whole accounts for around
53 per cent. GCC, India
and the Middle East and
North Africa region will be
less affected by the global
economic crisis than Asian,
North American or European
markets and I believe these
markets will continue to be
the major trading partners
for Oman.”
Faris Nasser Al Farsi
Acting Director General
of Export Development
OCIPED

14

Our industries are resolutely turned outward to global markets,
and our world-class transshipment ports ideally positioned on
global shipping lanes. Oman is strategically poised at the entrance
to the Arabian Gulf, in the middle of the East-West trade routes, and
has been an important trading hub between Europe and Asia for
many centuries.
Industrial estates
More than 333 light manufacturing companies with a total investment
of over $6 billion operate in the industrial estates managed by the Public
Establishment for Industrial Estates (PEIE). In addition to Al Rusayl in Muscat,
there are industrial estates in Al Buraimi, Sohar, Nizwa, Sur, and Salalah, as
well as in Port Sohar, home to most of Oman’s heavy and petrochemicals
industries.
Sohar
The port of Sohar is located just outside the Strait of Hormuz. Its $14 billion
development expansion includes an oil refinery, a polypropylene plant, a
steel rolling mill, a urea and ammonia plant and an aluminium smelter. Sohar
lies approximately two hours by road east of Dubai and close to three large
natural gas fields.
Muscat
Port Sultan Qaboos, in Muscat, is
the country’s principal deep-water
port and the bulk of the country’s
seaborne imports and exports pass
through it. Port Sultan Qaboos
handled 13.9 million tons of freight
in 2008.
Salalah
The port of Salalah, some 1,000 kilometers southwest of Muscat in
southern Oman, has established itself as one of the largest transshipment
ports in the world. Major shipping lines have a strong presence here.
Salalah is the only port between Europe and Singapore to accommodate
S-class container vessels – the world’s largest – and will soon bring total
capacity to 4.38 million TEUs.

Special Economic Zones
The Sohar Special Economic Zone and the Salalah Free Zone offer investors
and manufacturers logistics, freight forwarding and manufacturing facilities
and access to over 1.6 billion consumers in Middle East, Indian Ocean Rim
and East African markets.
Air transport
Muscat International Airport will be able to handle 12 million passengers
annually by 2011 and its runways are being upgraded for the Airbus A380.
The airport at Salalah will soon cater to 1 million visitors per year, and new
airports are being developed at Sohar and Duqm.

Qatar

Arabian
Gulf

DOHA

Strait of Hormuz
Musandam
Khasab
Peninsula
(Oman)

Iran

Population (2008):
3.2 million (including approximately
577 thousand non-nationals)
Area
309,500 km2

Dubai

ABU DHABI

United Arab
Emirates

Sea of
Oman

Sohar

Al Buraimi

Currency
1 Omani riyal (OMR)= US$ 2.58.
The riyal is freely convertible and
pegged to the US dollar
Gross domestic product
(2009, at current prices)
OMR 20.53 billion (USD 53.4 billion)

MUSCAT
Muttrah
Qurayyat

Ibri
Nizwa

Sur
Al Hadd
Al Kamil

Language
Arabic (official)
English (widely spoken)
Most hotel staff also speak
German and French

Al Ashkharah

Saudi Arabia

Capital
City of Muscat

Al Ghubar

Oman
Hayma
Duqm

Natural resources
Petroleum, natural gas, copper,
fisheries, agriculture
Massirah
Gulf

Local time
GMT +4
Working week
Saturday to Wednesday

Dawkah
Sawqirah

Yemen

Fararah

Thamarit

Salalah
Raysut

Arabian
Sea

Business hours
Government: 07:30 - 14:30
Private sector: 08:00 - 13:00,
then 16:00 to 19:00
Shopping hours
09:00 - 13:00, then 16:30 - 24:00

Taqah
Mirbat

Electricity
220-240 volts at 50 Hz
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20%
Over

average annual compound
growth since 1996

In 2008, the value of
non-oil, Omani-origin
exports topped
US$ 5 billion
for the first

US$m
4986.4

time, up 52%
from 2007
US$m
3356.6

From 1996 to 2008, Oman’s non-oil exports grew at a compound annual rate
of more than 20%. The gains in recent years were exceptional: non-oil exports
grew in 2007 by 58% to hit US$ 3.3 billion, up from US$ 2.1 billion in 2006.
2008 came close to matching this growth performance, with non-oil exports
surging to US$ 5.1 billion despite the global downturn. And non-oil exports in
2009 were barely down from that record, hitting $ 4.98 billion.
Although the world economic outlook remains uncertain, we are confidently
aiming for US$ 5.4 billion worth of non-oil, Omani-origin exports in 2010.

US$m
5098.7

US$m
2108.6

US$m
1443

US$m
1092

US$m
449.8
1996

US$m
527.8

US$m
517.4

US$m
522.6

1997

1998

1999

US$m
642.2

US$m
691.6

US$m
678.6

2000

2001

2002

US$m
790.4

2003

2004

2005

2006

2007

2008

Stairway to
the ramparts
in Fort Nizwa
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OCIPED at a glance
Chairman

His Excellency Maqbool Ali Sultan
Minister of Commerce and Industry,
Sultanate of Oman
Chief Executive OFFICER

Dr Salem Al Ismaily
Acting Director General
of Export Development

Faris Nasser Al Farsi

Since 1996, OCIPED has been promoting both foreign investment
in the Sultanate and non-oil, Omani-origin exports on foreign
markets. Its Directorate General of Export Development (DGED)
helps secure foreign buyers for Omani goods and advises Omani
companies on foreign-market entry and development. OCIPED’s
international exhibition and matchmaking programmes also
provide Omani businessmen with opportunities to present their
goods and services to prospective customers.
OCIPED offers you the support services you need to link with
local manufacturers in the Sultanate of Oman.
Talk to us today.
Some of OCIPED’s services to exporters in the Sultanate:

Contact

OCIPED Exporters Directory

Market Entry Strategy Studies

The Omani Center for Investment
Promotion and Export Development
(OCIPED)
P.O. Box 25, Wadi al-Kabir
Postal Code 117, Sultanate of Oman
Tel. (+968) 24 826 699
Fax (+968) 24 810 890
E-mail: info@ociped.com
www.ociped.com

For more details on Omani exporters
and their products, see
www.ociped.com/exporters_dir.

l The Export of Omani Copper in India
l The Export of Omani Dates to India.
l The Export of Omani Fish to Asian Markets

This online resource features details on
more than 165 companies exporting a range
of goods, from foodstuffs, beverages and
packaging through interior decorations and
soft furnishings to chemicals, steel, machinery,
household appliances and electric cables.
You can also order free copies of the
directory from OCIPED.

OCIPED is a qualified Investor in People
(IQC, United Kingdom) and was the first
government organisation in the Sultanate
of Oman and the second public-sector
body in the Arab world to receive ISO 9000
quality‑management certification.

Market Studies

l Yemen – 2001 (for 15 Omani-origin
products)
l Kenya and Tanzania – 2002 (21 products)
l Iran – 2003 (21 products)
l Syria – 2004 (24 products)
l Sudan – 2007 (25 products)
l Libya – 2009 (32 products)
l India – 2010

Research papers

l The Free Trade Agreement between the
Sultanate of Oman and India
l Trading relations between the Sultanate
and other countries
l Marketing Omani products through
international companies in Dubai

In conjunction with International
Trade Centre UNCTAD/WTO:

l Oman TradeMap
l Oman ProductMap
l Trade Secrets

Published by OCIPED, 2010
Concept and editorial: CrossLake www.crosslake.biz
Design and production: Rebus www.rebusparis.com
Printed in the Sultanate of Oman
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Oman’s trading traditions have endured
down the ages. Thousands of years ago,
our frankincense and myrrh were prized
in markets across the known world.
Today, manufactured exports originating in
the Sultanate of Oman are adding more than
$5 billion a year to the country’s economy –
and winning loyal customers from the USA to
Ukraine, from Ireland to India, from Austria to
Australia and from Kuwait to South Korea.
The Sultanate’s modern factories are
managed to the highest international standards.
Whether fibre-optic cables or automotive
batteries, oil-well cement or prized marble for
interiors, whether APET packaging or premium
dates, steel tubes or fresh lobster, Omani
products offer outstanding quality.
Omani-origin exports – solid value.

The Omani Centre
for Investment Promotion
and Export Development

OCIPED
With modern manufacturing
plants, a fierce devotion to quality,
entrepreneurial flair and centuries
of seafaring export experience, the
Sultanate’s business community is
an intrinsic part of Brand Oman

P.O.Box 25, Wadi Kabir P.C.117
Sultanate of Oman
Tel.: +968 24 826 699
Fax: + 968 24 810 890
info@ociped.com
www.ociped.com

